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FOREWORD 

  
 
 

Introductory considerations 
 

The book Onomastics in Contemporary Public Space aims at analysing 
names and name-giving from an intercultural perspective, within the 
context of contemporary public space (especially in urban society, but also 
in the rural one). 

The concept of public space, defined as a common place governed by 
official laws and regulations, distinct from private space—ruled by 
customs that pertain to familial milieus and individual subjects—, has 
played a fundamental role throughout history. 

The structure of public space is itself worthy of our attention, 
especially since it affects the configuration of its secondary constituents, 
such as the use of words, rhetoric in general and the development of names 
(and of naming implicitly). 

Like on other occasions (see Name and Naming: Synchronic and 
Diachronic Perspectives, Newcastle upon Tyne: Cambridge Scholars 
Publishing, 2012), the geographical areas investigated in the studies 
included in this volume are very diverse, referring to the European cultural 
space, as well as to the American, Asian or African ones. This book is a 
collective work that brings together forty-nine specialists from eighteen 
countries: Australia, Belgium, Finland, France, Germany, Israel, Italy, 
Japan, Malta, the Netherlands, Poland, Romania, Russia, Singapore, South 
Africa, Spain, the United Kingdom and the U.S.A. 

Theoretically, the volume distinguishes itself by the field that it 
researches (which is currently of high interest) and by the modern 
approach of the topics analysed: the chapters delve into issues related to 
the development of intercultural naming and communicating abilities, two 
of the most valuable skills individuals today need, in the context of a 
world that is subject to globalisation. 

The research starts from the widely acknowledged fact that against the 
current background, sociocultural changes are almost unmediatedly 
mirrored by onomastics, in the sense that people are free to name people, 
places or products resulting from their activity. 

The originality and topicality of the subject lies in the multidisciplinary 
viewpoint adopted in the research, where onomastics merges with adjacent 
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linguistic disciplines, such as sociolinguistics, psycholinguistics and 
pragmatics, but also with other sciences, like history, literature, 
anthropology, politics, economy, religion, and so on. The stages in the 
development of one’s intercultural competence refer to:  

- the perception of “cultural patterns” that are different 
from one’s own, in view of valuing them without imposing any 
positive or negative hierarchies; 

- the extension of the “patterns” of one’s cultural 
behaviour through the flexible use of “cultural rules”; 

- the selective adoption of norms from other cultures; 
- the achievement of rational cultural choices in various 

given situations; 
- the surmounting of “intercultural conflicts.” 

The topics proposed by this volume are approached from diverse 
perspectives: references include both fundamental, classic studies on the 
investigated issues and the latest corresponding bibliography that can be 
found worldwide. 

Thematically, the book is organised so that it may cover all the 
dimensions of public space, as far as onomastics is concerned. Therefore, 
the following parts and sections have been delineated: 

Part One: Theory of Names 

The chapter deals with several (especially theoretical) aspects related 
to advertising names, classes of proper names within misantonyms, 
categories of personal names considered to be apt or paradoxical and the 
semantics of proper names. 

Part Two: Names of Public Places (Linguistic Landscapes) 

Toponyms are classified according to the types of places they 
designate and the structure of the names used to individualise them. The 
most relevant socio-geographical toponymic classes that result from the 
application of the first criterion are illustrated by oikonyms. Urban 
toponyms are conceptually founded on the idea of ornament; as Aristotle 
said, “The principal ornament to any city lies in the siting, layout, 
composition and arrangement of its roads, squares and individual works.”  
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Part Three: Names of Public, Economic, Cultural, 
Religious or Sports Institutions 

Section One: Names of Business Establishments 

The studies included in this large section of the book illustrate best—
through the analysed names—the dynamic of the national and 
international onomasticon that is directly connected to the evolution and 
structure of contemporary public space. 

Anthroponymically, the registration of names of firms in legal 
documents corresponds to the officialisation of civilian naming, but social 
implications are immediate as regards communication and advertising. 

Sociolinguistically, names of firms are diagnostic indices of the social 
structures and interactive processes specific to a community. 
Psycholinguistically, one can predict the relationship between the structure 
of the names and the mental processes of the individuals that create them 
and value them in a given communicative context. Cognition, memory, 
emotions and temperaments, all play a significant role in the appearance 
and structure of names of business establishments. 

Section Two: Names of Religious Institutions  
(Places of Worship) and Cultural Associations 

This segment of the book deals with the public relevance of religious 
institutions in contemporary public space, based on a corresponding 
onomasticon. Names of places of worship are analysed in the context of a 
multi-confessional space, where Orthodoxy coexists with Catholicism and 
diverse (neo-)Protestant churches or even Jewish synagogues. 

Names of cultural associations “copy” the names of various material 
creations that are of public interest on a local, national or international 
level and that have all the qualities that guarantee their becoming social, 
political or religious landmarks for a given linguistic community. 

Section Three: Names in Journals and Magazines 

Written by the editor of the only ISI journal on onomastics, this 
chapter introduces us to the editorial universe of NAMES: A Journal of 
Onomastics, to its editorial board and collaborators, fields of interest, 
criteria for paper selection and journal rankings.  
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Part Four: Names of Objects/Entities Resulting from  
Processes in Public Space 

Section One: Names of Foods, Drinks and Food Brands 

The studies included in this rich subchapter develop the empirical 
claim that names given to various food products have an important 
commercial function, performing as captatio benevolentiae for potential 
customers of eating/drinking houses. The choice of appropriate names for 
certain types of food is often the key to success in gastronomy. Before 
seeing and tasting the products served in a restaurant, the menus list 
numerous names that can be established or novel, foreign or local. 
Eloquent studies in this section consider food names in French, German, 
Italian, Romanian and Singaporean/Chinese landscapes.  

Names of drinks also have connotations that are worth noting. Studies 
on this topic regard innovation and creativity in coining new names for 
South African wine, or a comparison of famous name brand sodas and 
their private label imitators. 

Section Two: Code Names (of Collaborators to Secret Service 
Organisations) 

Through the topics analysed, the present subchapter refers to delicate 
aspects in our recent history: the period of the Cold War, of the world’s 
division into deeply antagonistic socio-political spaces. 

At first glance, this subject may seem taboo; however, 
anthropologically, code names exert a particular attraction, especially if 
they pertain to the totalitarian-communist age (which most of the studies 
in this section focus on). As a part of a diabolical mechanism, many 
people, some willingly, others by force, were drawn into activities of 
informing intelligence agencies against their fellows. In order to avoid 
being “demonised” by the society and to stay out of the public eye, they 
took on “camouflage” names (sometimes even more than one per 
individual). 

Section Three: Names in Literature 

The chapters in this section of the volume highlight, by means of 
subtle onomastic analyses, the fact that literature favours names that would 
be unlikely to function in the real world, just as the interpretation of these 
names reveals some of the authors’ intentions, which are useful in the 
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proper reading of a literary text. This onomastic category draws the 
attention of three researchers relative to the carnivalistic aspect of 
character names in literature, the esoteric meanings of toponymy in Mircea 
Eliade’s prose and the translation of literary proper names in general.  

Section Four: Nicknames/Bynames/Pseudonyms in the World 
of Politics, Highlife, Art and Sport 

This subchapter discusses unconventional anthroponyms in public 
space: nicknames, bynames and pseudonyms. It includes studies that refer 
to nicknaming people that belong to different ethnic groups in the context 
of multicultural areas and to the classification of nicknames of 
sportspeople, politicians and artists based on age or status. The notion of 
characterisation is relevant to most names and pertains to a person’s 
salient attributes: physical appearance, psychological peculiarities, 
behaviour, social status, profession, occupations or other activities. 

Section Five: Names in Virtual Space 

The subchapter refers to how the dissemination of the Internet as a new 
medium of public communication has influenced the domain of names and 
naming, by developing new onomastic structures and practices. 

In specialised studies, the Internet, called “the fourth form of mass 
media,” is seen as a free, democratic, decentralised, autonomous and 
interactive space, where all forms of communication are possible: 
interpersonal and mass communication, or combinations of the two, which 
are difficult to obtain in classic media forms. Online communication, or 
cyber-communication, implies the interaction between individuals via the 
Internet. The forms of interaction can vary from textual, audio and visual 
signals, to web conferencing. 

In this context, name-giving is a speech act, whose performative nature 
is salient in the name giver’s intention to interfere in linguistic reality by 
attributing names to extralinguistic realities: log-in names, chatroom 
names.  

Section Six: Zoonyms 

Even if in specialised literature zoonyms are not dealt with as related to 
public space, we consider that they can be included in this volume. We 
start from the premise that when animals are owned by people, they are 
subject to their owners’ onomastic preferences and to certain onomastic 
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trends. The study in this sector of the book analyses especially generic 
names: names of cat-breeds in Romanian.  

Part Five: Miscellanea 

The last part of the book comprises several studies that round up the 
universe of onomastics in public space: Graphemic Puns and Software 
Making Them Up. The Case of Hebrew vs Chinese and Japanese; Naming 
Your Car: Personalised Number Plates in Malta; Onomastic Maltreatment 
as a Symptom of Discrimination; Charon’s Semantics. Naming Weather 
Systems: Between Scientific Tradition and Media Lore; and Names as 
Commercial Values: Names of Celebrities. As is the case with the other 
(sub)chapters of the volume, studies in this part tackle various particular 
aspects of naming, which were not dealt with in previous sections. 

Concluding remarks 

Along with Name and Naming: Synchronic and Diachronic Perspectives 
(Cambridge Scholars Publishing, 2012), the book Onomastics in 
Contemporary Public Space offers new approaches to the phenomenon of 
naming from modern, interdisciplinary perspectives. The common 
denominator of the chapters is expressed by names in contemporary public 
space. The contributions of renowned specialists from all continents give 
the volume a multicultural complexity and openness that provide a well-
grounded outlook on onomastics. 

 
 
 

OLIVIU FELECAN 
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